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So, where are
you from in
Washingtone













Connection is the foundation
for effective outreach

and communication.




WHAT WE'RE DOING TODAY:

* Learn concise, four-part strategy to build connection-
based outreach plans

* Social Media Basics — What do you mean | have half a
seconde

°* Questions / discussion



Connection is the foundation
for effective outreach

and communication.







Pause
For
Purpose




far= a) Set / identify goails

For
Purpose

= What do you want to
achieve?¢

= How does this relate to VS. C)
your strategic plan, grant

objectives, efc.e



Pause b) Call to action!

For

Purpose

= What do you need
your targef
audience to do¥¢

= Clarify infent




Pause
For
Purpose




Pause Imagine
For Your
Purpose Audience




Imagine a) Research, research

Your

Audience

= What do they value?¢

= What captures their attention?




Imagine b) Who do they trust?

Your

Audience

= Affiliations@e &

= Personal connections@




Imagine c) Speak the same language

Your

Audience

» |f they say potato, say potato 7 You say
“Potato” ,."
= Build frust and connectionon  asaadll -
common interests Q.
. . y | say
= Think about your first \  “Patata”

Impression

- -
‘‘‘‘‘‘



You had me at
HELLO.

You lost me at
| HATE GOLF.







Tl d) Use their channels

Your

Audience

= Connect and share

§ (<7
based on their preferred @ ) @

method
D\




Pause Imagine
For Your
Purpose Audience




Focus
And
Filter

Pause
For
Purpose

Imagine
Your
Audience




Focus CI) Sef YOUI‘ All the personal, scientific

or other reasons why you

And o think the action you want
reqsons GSIde your audience to take

makes sense

Filter

= Make it about them

= Refer toresearch

7 Why THEY
. care




rocLs b) Identify hurdles

Filter

= What may prevent them from the
desired actione

= Any triggering topics / language

to avoide
= Potenfial solutionse ﬁ




Focus
And
Filter

Pause
For
Purpose

Imagine
Your
Audience




Focus
And
Filter

Pause
For
Purpose

Less
Is
Memorable

Imagine
Your
Audience




Less a) Keep it simple

Is

Memorable

= Simple writing / talk
= Simple data/facts

= Simple photos




SOCIAL MEDIA
4R
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MEDICINE
A FIRST...

N\

/ )
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(followed by the sugar
chaser)



O SEC

to get attention




1-2 SEC

to keep attention




1 MESSAGE

per post / video




WHAT

YOU
WANT TO
SAY
WHAT
THEY
WANT TO

HEAR



CHASER...

(yay, the worst is overl)




BITE-SIZED,
AUTHENTIC
VIDEO

Shorter the better
No need for polish

Invite user content




LEVERAGE FARMERS,
AND HAVE FUN!

there's just nothing like it.




LEVERAGE THE CROP:
MINT IS UNIQUE!

"""cd‘mpared to other crops.



LEVERAGE
PARTNERS &
EXISTING
CONTENT
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Washington Farmers &
Ranchers

Wacshington Grown
120 videos 6,186 views Last updated on Sep 16,2022

=) =

P Playall >3 shuffle

Meet the farmers and ranchers who are growing
your food in Washington State

Lopez Island Farm | Lopez Island, WA | Washington Grown

5 = 1 year ago

¥ Domex Superfresh Fruit | Yakima, WA | Washington Grown

- Washingtc ns + 1 year ago

San Juan Islands Food Hub | Washington Grown

Washingtc Wh = /s = 1 year ago

Poe Family Wheat Farm | Hartline, WA | Washington Grown

Washington Grown + 490 views = 1 year ago

227

’ ‘, Kentucky Bluegrass Turfgrass Seed Farming | Washington Grown

ton Grown = 1.4K views * 1 year ago

Old Friends Share Their Passion For Potatoes | Warden, WA | Washington Grown

Washington Gi 0 views - 1 year ago

Curtis Cattle Company | Ritzville, WA | Washington Grown

Washingte ywn * 690 views = 1 year ago

Royal Dairy | Royal City, WA | Washington Grown

)

YouTube: @WashingtonGrown
-Farmers & Recipe Playlist




Facebook,Instagram,b X:/wagrowntv
TikTok: @washington.grown
Pinterest: @wagrowntv

Roughly 90% of our
mint is used for:

Washington
keeps us

minty fresh 4 W
all year long! < 'L-
4 ﬁl’llnl r :

loolhpa@te ;

This refreshing
herb is really our
cup of tea.

We are the country's
#1 producer of spearmint oil...

..and the #3 producer of
peppermint oil!




Why?

|8
Most nations @i g
cannol grow [/ A
£ I~

what we grow.

Because of our rich soil, mild
climate and plentiful land, we
have a surplus even after
exporting to the rest of the
Uniled States.

In 2022,
Washington exported

worth of food and
agricultural products.

We exportl
roughly 90% ol
our wheat...

Facebook, Instagram, X:/wagrowntv
TikTok: @washington.grown
Pinterest: @wagrowntv

~ Washington is the
\ nation's #1 producer
of apples!

)

Five Washinglon
apple varielies Y
make UY over 95% | he !01’1{_}" days and Cl
gfiallcspaxts nights during Lhe'

W growing season
/) (‘3 ) _ conlribute Lo our

h-.high-quality apples.

Ited
Delicious

Granny
Smith



Washington Wheat Foundation - Follow
/10 - QS

During #TeacherAppreciation week we'd like to thank all those who teach our students all
things wheat during #WheatWeek! Each year our friends at the Franklin Conservation District
and Wheat Week educators at conservation districts across Washington work with more than
20,000 4th and 5th graders through a series of lessons all centered around wheat!

The Wheat Week team dives into what wheat is, the water cycle, soils, the DNA of a wheat
plant, and wheat energy. Learn morg e

Facebook, Instagram:/WAWheatFoundation

That 'finally Friday' feeling

In Eastern Washington,
they still shape how and

where wheat is grown. For Everyone Else For Farmers

WHEAT FOUNDATION



7 out of 10 of the
NFL fields W|th
the highest
m;ury count are
- made of artificial

1

: Gi'ass‘{é good. .




MINT HAS A LOT
OF SUGAR TO
MAKE THE
SOCIAL MEDIA
MEDICINE GO
DOWN




Get in Touch!

@ krowe@krcreativestrategies.com

@ 509-347-6771
It's our job
to make
people care. krcreativestrategies.com

aR

CREATIVE STRATEGIES
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